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Survey Methodology 
 
The survey was given to residents that live within the city boundaries of Davis today and was 
administered by CCG callers by telephone. We obtained the telephone numbers by purchasing a 
database of current phone numbers that is guaranteed to be a mix of both landline and cellular 
telephone numbers.  
 
Most business and political surveys strive to achieve an accuracy of about 95% with results that 
are plus or minus 5%. In layman’s terms this means that the results of such a survey are reliably 
accurate (the 95% number) and you would expect to get the same results (within 5%) if you 
could ask the questions to everybody in the survey universe.  
 
At CCG we use an online survey tool that is provided by Creative Research Systems and is 
found online at https://www.surveysystem.com/sscalc.htm. We’ve used this tool for many years 
and I’ve manually done the mathematical calculations to demonstrate that the tool is accurate. In 
last year’s feasibility study we determined that there are 16,528 single family homes and duplex 
units in the City and 10,226 apartment and condominium units. We completed 360 surveys for 
the City, and for the universe of living units in the City the online tool shows the accuracy of this 
survey to be 95% accurate plus or minus 5.13%.  
 
One key aspect that help to make sure that the target accuracy is reliable is to make sure that the 
survey was conducted randomly. In this case we were able to start with a file that mingled 
cellular and landline telephone numbers. We then used a method of calling every 20th number in 
the listing. This method is called systematic sampling and is used by almost all companies that 
conduct phone surveys. With systematic sampling, we call each 20th number, and when we reach 
the end of the phone list we cycle back to the beginning and continued to select every 20th 
number until we obtain enough responses. We typically must call 6-7 residences for every 
completed survey (many don’t answer and some refuse to take the survey), so we recycled 
through the number list multiple times.   
 
Survey Results 
 
Demographics 
 
They survey was only given to those that live within the Davis city limits. Since our calling list 
did not include addresses we didn’t know the location in the City of any given caller.  
 
71% of the respondents live in single-family homes or duplexes. The remaining 29% live in 
apartments or condominiums. One might have expected, by looking at the number of living units 
that 38% of the responses should have come from apartments. I speculate that a lot of students 
and other more transient residents don’t make it into the databases of phone numbers that we 
purchased, but this is just a guess.  
 
The survey asked each respondent where they live in the City, using a description that divided 
the City into 5 geographic areas. We got a significant number of completed surveys from each of 
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the five neighborhoods – which alleviates the concern that the survey might not represent the 
whole City.  The distribution of respondents was as follows: 
 

North of Covell Blvd        59  16% 
South of I-80         56  16% 
West of 113         68  19% 
East of north/south Union Pacific Railroad     93  26% 
West of north/south Union Pacific Railroad     84  23% 

 
We asked apartment residents about the size of their apartment complexes. 14% live in 
apartments with 10 units or smaller; 16% live in apartment complexes of 11 to 50 units; the 
remaining 70% live in apartment complexes of 50 units or larger. This tracked reasonably well 
with apartment demographics since 75% of all apartment units in the City are in complexes of 
greater than 50 units.  
 
Current Broadband Utilization 
 
They survey asked respondents about communications services that they buy today and asked 
them questions about how they like their service providers. We asked slightly different questions 
of single-family homes versus apartment dwellers because we already knew from the feasibility 
study that the two groups obtain broadband, cable TV and landline service in different ways.  
 
The survey shows that 86% of those in single-family homes and duplexes have a landline 
broadband connection at home. This is almost identical to the nationwide average that was 
recently estimated by the FCC to be just over 85%. For those without a landline connection, 
roughly half use their cellphone as their only source of broadband, and an equal number have no 
broadband connection of any kind. One respondent said they used hotspots for broadband, which 
could be in coffee shops, the library or some other place with a public WiFi connection.  
 
The broadband situation in apartments is far more complex than single-family homes since 
landlords provide different options for tenants. 98% of the respondents in apartments have a 
home broadband connection today.  A lot of this is due to apartments that include a broadband 
connection in the rent. The survey shows that 42% of apartments get broadband as part of the 
rent. 13% of apartments can buy broadband but have only one provider available to them – this is 
a choice of the landlord who can restrict ISPs from serving in apartments. 43% of the 
respondents in apartments say that they have a choice of more than one ISP.  
 
It was a bit surprising that only 2% of apartment residents don’t have a broadband connection. 
This can partially be explained by the fact that 42% of apartment dwellers get broadband 
automatically as part of their rent. I can only speculate why almost all of the rest of the 
respondents buy broadband. It might be related to the fact that many apartment dwellers are 
students or are younger on average than those living in single-family homes – but we don’t know 
why this is so.  
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Satisfaction with Internet Service Providers (ISPs) 
 
We asked residents living in single-family homes and duplexes how they feel about their ISP 
provider. We asked respondents to rate ISPs in terms of quality of customer service, reliability, 
and the cost value of their broadband product. The results are somewhat surprising in that 
households are not unhappy with their ISPs. We did not ask these questions to those living in 
apartments since we already know that the landlords are the ISP in many instances.  
 
Only 16% of households were dissatisfied or very dissatisfied with ISP customer service. Only 
11% of households were dissatisfied or very dissatisfied with the reliability of their broadband 
connection. A larger 23% were dissatisfied or very dissatisfied with the cost value of their 
broadband product, indicating that there is more unhappiness with price than with the other 
aspects of ISP service.  
 
Finally, we asked respondents if they are happy with Internet speeds at home. 37% of those in 
single-family homes and 35% of those in apartments said they were not happy. We asked for the 
reasons for dissatisfaction and got the following responses: 

 Broadband is lagging. We have seen this response across the country and have always 
interpreted to mean that people feel like they are waiting on their broadband connection 
to respond to a request. This could be related to broadband speeds, but it also could be 
related to other issues that make a broadband connection feel slow. The two most 
common problems of this kind are poor latency and high jitter.  
 
Latency measures delays in the broadband signal. Latency depends to some degree on the 
technology being used. For instance, fiber connections have far less latency than a cable 
modem connection, and a cable modem connection has less latency than a telephone 
copper DSL connection. Latency can also be caused by problems within the home 
network such as an out-of-date or obsolete WiFi router. Finally, poor latency can be 
caused by networks that are too busy – a phenomenon that most people understand by 
seeing how a network feels slower at the peak times in the evening when everybody in 
the neighborhood is trying to use broadband at the same time. 
 
Jitter is the same as network noise or interference. Most technologies have very little 
jitter if the network is functioning perfectly. However, network often have problems such 
as electronics that are not working perfectly. Again, the home WiFi router might be 
inadequate. And sometimes there is literal interference – for instance, outside radiation 
sources like a microwave oven or some other radio source can interfere with signals on 
both telephone and cable networks. 

 Can’t watch video streaming. This is a particularly interesting response. It doesn’t take a 
lot of bandwidth to watch streaming video. For example, the typical SD (standard 
definition) Netflix stream uses roughly 1 Mbps of bandwidth. High definition video 
streaming can use between 4 Mbps and 7 Mbps depending upon the compression 
technology used and the amount of action within the video stream. Most broadband 
connection in the City ought to be able to handle a video stream, yet in the last few years 
we began seeing this complaint on most surveys we’ve done.  
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Interestingly, when we conducted similar surveys in the past, we rarely heard this 
complaint. I’m speculating, but my guess is that many homes are now expecting to 
conduct multiple tasks at the same time, and it is the interference from multiple demands 
on bandwidth that are causing this to be an issue now, when it wasn’t in the past. 
However, an alternate explanation could be that there has been some change in the 
streaming technology that makes a stream more sensitive to interference and noise – but 
I’ve not heard any technologists making such a claim. It’s also likely that we are hearing 
this complaint more today due to the fact that 60% or more of homes now watch 
streaming videos.    

 Can’t Work. We are hearing this complaint a lot more than in the past and believe that 
it’s indicative that more employers are willing to let employees work from home, even if 
only occasionally.  

 Have to reboot; connection freezes up. These complaints are highly indicative of poor 
performance within the ISP networks. In looking through the responses these kinds of 
complaints came from both AT&T and Comcast customers.  

 
The survey asked if respondents know the speeds they are supposed to be receiving – that is, the 
marketing speed promised by the ISP. 65% of those in single family homes did not know their 
promised speed. We would not that this is not unusual and the analysis we did of customer bills 
during the feasibility study showed that very few broadband bills remind customers of their 
speed. We saw that 92% of those in apartments didn’t know their speed, which probably is 
driven higher by the fact that many of them get broadband from their landlord.  
 
Cable TV 
 
In perhaps the most surprising finding in the survey, 91% of those in single-family homes said 
that they subscribe to a traditional cable TV provider. 45% of the market uses Comcast, 20% 
uses AT&T and 26% have a satellite provider. This is much higher than the national average that 
is currently estimated by industry analysts to be around 69% of households and is dropping 
currently by 2% of the market per year. The percentage of cable subscriptions was even higher in 
apartments at 99%, but that is probably boosted by the fact that cable is included in the rent for 
40% of these respondents. Where residents had a choice of provider most selected Comcast.  
 
Both of those numbers are astounding in that they are so far higher than the national average. 
Since the survey was conducted randomly throughout the City one has to believe the results. It’s 
highly unlikely statistically that we only called homes that happen to have cable TV – the whole 
point of a random sample is to eliminate that kind of aberration. 
 
Landline Telephone 
 
The survey showed that 64% of respondents in single-family homes still have a landline. Of 
those, 37% use AT&T, 26% use Comcast and 1% used a voice over IP provider.  
 
For those living in apartments, 53% have landlines, but that includes 15% of respondents who 
said a landline is included in their rent.  
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The nationwide average penetration for landlines is roughly 45%. The landline penetration rate 
for single family homes is higher than average while for apartments it’s close to average after 
accounting for those that get a phone in the rent. 
 
This is the one response in the survey that might be biased. We purchased a list of phone 
numbers and have no way of knowing the proportion of landline and cellular numbers on that 
list. In fact, this can’t be known by the companies compiling these lists because after a few 
decades of number portability you can’t tell by the phone number if it’s for a landline or cellular 
phone. Anecdotally my cellphone number that I’ve had for 22 years was once my landline 
number. However, there is the possibility that the calling database included more landline 
numbers than represented by the whole universe of numbers in the City. This is something we 
can’t know, but it does cause me to apply caution in trusting this result. With that said, the 
percentage of landlines in apartments is fairly close to the national average, so perhaps the 
survey numbers are correct.  
 
Bundles and Pricing 
 
We asked about the manner in which people buy telecom service – in bundles or individually and 
also how much they pay. We must report before discussing the results to disclose that over the 
years we’ve found that people often don’t know what they actually pay, so this question really 
measure what they think they pay.  
 
The survey shows that 82% of those in single-family homes buy some kind of bundle – that’s 
55% who buy a triple-play bundle, 22% who buy a bundle of cable TV and Internet access, and 
5% who buy some other kind of bundle, such as a combination of telephone and Internet access. 
The big ISPs don’t report the number of customers buying bundles, so we don’t know the 
nationwide average. For the many surveys we’ve done I’d guess that the average we see has been 
around 75%, but we’ve seen markets significantly higher and lower than that average.  
 
The results for apartment residents are a little harder to interpret since residents of different 
apartment complexes have different options. For example, 37% of those in apartments say they 
buy the triple play with another 22% claiming to buy the double play of cable TV and 
broadband. On the surface that result doesn’t look right since 42% of apartment residents say that 
broadband is included in the rent and 40% say that cable TV is included. However, a significant 
number of apartment tenants are able to pay more for an upgraded product – either faster Internet 
or more cable TV channels, and it’s likely that some of the bundles are for these upgrades.  
 
The survey shows high monthly bills for a lot of households. For example, for single-family 
homes only 7% have a triple play for less than $100 per month while 49% pay more than $150 
per month. Even the bundle without landline telephone is expensive with 47% of those choosing 
that bundle paying more than $100 per month. For households buying only Internet access, 48% 
are paying more than $75 per month.  
 
The prices are lower for those in apartments – something you would expect since some products 
are included in rent. However, even 25% of those living in apartments are spending more than 
$150 per month for a triple-play bundle.  We could see the impact of having basic products as 
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part of rent since the few apartment residents buying cable TV or Internet access alone are 
paying rates far below the rest of the market – meaning that these are likely upgrades to products 
included in the rent. For example, one respondent says they are paying $5.99 for broadband and 
two respondents say they are spending $20 for cable TV. 
 
A New Fiber Network 
 
We asked a series of questions to see how residents feel about the possibility of bringing a new 
fiber optic network to the City.  
 
We asked if respondents were in favor or the City building a fiber optic network. 69% of those in 
single-family homes are in favor of a fiber optic network. Another 2% said they might be in 
favor, with another 8% offered a qualified ‘maybe’ saying that it depends on the price of 
services. Apartment residents were more enthusiastic about a fiber network with 88% in favor 
with 4% who said they might be in favor. Overall the composite response was 74% in favor of 
the City building a fiber optic network.  
 
We asked if respondents had a preference on who would operate a new network and got mixed 
results. 39% were in favor of the City operating the network, 36% were in favor of having 
somebody else operate the network and 21% had no preference. This indicates to me that if you 
build the network that you ought to have an educational campaign to defend whatever choice you 
make about the operator.  
 
We asked respondents to tell us what might influence them to move their service to a new 
network. Respondents were allowed to choose more than one response. 78% said they could be 
lured to a new network by lower prices than they pay today. 62% said they would be influenced 
by faster speeds for the same price they pay today. 43% said they would be influenced by getting 
better customer service.  
 
We have always seen a strong positive response in every survey we’ve ever done in response to 
the question about lower prices. What that response doesn’t tell us, however, is how low prices 
might have to go to attract customers. The response for wanting better customer service is a bit 
surprising since so few people said they were dissatisfied with the customer service of their 
service provider.  
 
In what is probably the key response in the survey, we asked respondents if they would buy 
Internet service from a high-speed network owned by the City. The responses were different for 
single-family homes and apartments.  
 
For respondents in single-family homes, only 21% said they would definitely buy from a City 
network. Another 31% said they would probably buy and 30% said they might buy. At the other 
end of the scale, 10% said they would definitely not buy and 8% said they would probably not 
buy. It’s worth noting that most of the single-family homes without broadband today are 
included in one of the negative responses. 
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There are several ways to interpret this result. The rosiest interpretation is that almost everybody 
that has a broadband connection today would at least consider using the new network (those that 
said yes, probably or maybe). However, the 21% who said ‘definitely yes’ is smaller than what 
we normally see in markets that are enthusiastic about fiber. For example, we recently completed 
several surveys for cities about half the size of Davis that each had more than 50% of households 
saying they would buy service from a new fiber network.  
 
As we reported in the feasibility study, we usually find that somewhere between 20% and 30% 
of the residents of almost every market will jump to a new network provider out of dislike for the 
incumbent providers. We would expect to see such households comprise most of the ‘definitely 
yes’ category - but we’d had anticipated a higher response for other reasons, such as being 
excited about getting onto fiber.  
 
The distinction between yes, probably and maybe is important. In our experience you’d expect 
those that said ‘definitely yes’ to change to the new network. The ‘probably’ category can be 
convinced to change, but that will require some significant marketing and sales effort. Those 
saying ‘maybe’ are on the fence and will require a prolonged multi-year marketing effort to 
capture as customers. Within that ‘maybe category is a block of customers who will bounce 
between providers to get the latest special pricing promotion.  
 
In a City with a high enthusiasm about fiber we’d expect to see more people saying ‘definitely 
yes’ than ‘maybe’. Probably the most pessimistic reading of the results is that customers are 
willing to consider a fiber network, but a significant marketing effort will be required to get 
many households to try the network.  
 
The results for those living in apartments are also interesting. 32% said they would definitely 
change, 38% said they would probably change and 27% said the might change. Nobody said they 
would not change. However, we have to interpret these results by remembering that 42% of 
apartment residents already have broadband included in their rent, meaning that many of them 
might not see the option of using a City fiber network even was it built.  
 
It’s interesting that those in apartments are more enthusiastic about fiber than those in single-
family homes. I might speculate that part of the difference might be that apartment tenants are 
likely younger than those living in single-family homes – but we don’t know why they have a 
more positive response to a potential fiber network. 
 
Finally, we asked each respondent to rank four aspects of broadband in order of importance: 
price, speed, data privacy and customer service. 58% said that price is the most important factor; 
27% said speed is the most important; 10% said privacy is the most important and 7% said that 
customer service is the most important.  
 
Summary 
 
The most important take-aways from the survey are as follows: 

 I think many in Davis might be surprised to find out that AT&T has nearly the same 
broadband penetration in single-family homes as Comcast. We normally see a much 
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wider gulf between the incumbent cable provider and telco. Comcast just recently 
increased broadband speeds for all of their customers, supposedly to 200 Mbps as the 
base broadband product, and perhaps over time this will increase their market share. The 
AT&T DSL is already delivering the fastest speeds possible without a major upgrade.   

 The survey shows a higher cable TV penetration rate than the national average, although 
we have seen a few other markets with penetration rates this high. For some reason this 
indicates that there are not yet as many cord-cutters in Davis as in many other markets in 
the US. I’ve not seen any research that has looked at regional differences in cord cutting.  

 The most important result of the survey is that only 21% of homes said they would 
definitely buy broadband from a new City fiber network. This is significantly lower than 
what we’ve seen in many other markets. However, only 18% said that they would not 
consider moving to a fiber network, meaning that most of the households in the market 
who have broadband today would at least consider moving to a fiber network. If I was 
asked to characterize this response I’d say that this indicates a market that is not 
massively unhappy with the incumbent providers and not wildly enthusiastic about fiber. 
It’s a market where a new provider would need to prove themselves and expend 
significant marketing effort to win over customers.  
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DAVIS Residential Survey 
 
Location 
 
1.  Do you live in: 
 
 Single/Family Home / Duplex      257  71% 

Apartment / Condominium      103  29% 
 

2.  Where do you live in Davis?  
 
 Single Family Home / Duplex 

North of Covell Blvd    43  17% 
South of I-80     36  14% 
West of 113     43  17% 
East of north/south Union Pacific Railroad 67  26% 
West of north/south Union Pacific Railroad 68  26% 

 
 Apartment / Condominium 

North of Covell Blvd    16  16% 
South of I-80     20  19% 
West of 113     25  24% 
East of north/south Union Pacific Railroad 26  25% 
West of north/south Union Pacific Railroad 16  16% 

 
 
Single Family Home / Duplex 

 
3.  If you buy Internet access at home, who is your provider? 
 
 Comcast     113   44% 

AT&T        109  42% 
Only use Cellphone data     17    7% 
Other - Hot spot         1  <1% 
Don't have Internet      17    7% 

 
4. Using a scale from 1 to 5, where 1 is ‘very dissatisfied’ and 5 is ‘very satisfied’ please rate your 
Internet Service Provider on the following: 
 
 Customer Service 1   10    4% 
    2   29  12% 
    3   95  40% 
    4   78  32% 
    5   28  12% 
 
 Reliability  1     7    3% 
    2   20    8% 
    3   99  41% 
    4   70  29% 
    5   44  19% 
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Cost Value  1     8    3%   
    2   49  20% 
    3             132  55% 
    4   35  15% 
    5   16   7% 
 
5.  Are you happy with the Internet speeds you have today at your home today? 
 
  Yes           151  63%   

 No           89  37% 
 

       If the answer is no, what problems are you experiencing that are caused by slow speeds?   
 

       Lagging; can't watch videos / stream; can't work; have to reboot modem; freezes up. 
 
6.  Do you know the Internet speed the company says they are providing?  
 

 Don’t Know       157   65% 
 20 – 25 Mbps         10                 4% 
 26 – 50 Mbps          22     9% 
 51 – 100 Mbps         11                 6% 
 101 – 150 Mbps        27               11% 
 Over 150 Mbps      13     5%  

 
7.  If you buy cable TV, who is the provider?  

 
Comcast    115  45%   
AT&T U-verse      52  20% 
Satellite (Dish or DirecTV)    66  26% 
Don't have Cable TV     24    9% 
 

8.  If you buy landline telephone, who is the provider?  
 
Comcast    68  26%  
AT&T     94  37% 
Vonage or other VoIP provider     3    1% 
Don't have a landline telephone  92  36% 

 
9.  Describe the way you buy these products: 
     (Percentages calculated using total households)   
 
  Bundle of cable TV, telephone  
  and Internet access             143  55% 
  Bundle of Cable and Internet access  57  22%  
  Internet Access only    25  10% 
  Cable TV only     27  10% 
  Landline telephone only    30  12% 

 Other bundle (phone/internet)   13    5% 
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10.  Do you know the amount of your monthly bill for:  
 
  Bundle of cable TV, telephone and Internet access 
  
    $90 - $100  10    7%   
    $101 - $125  22  15% 
    $126 - $149  41  29% 
    $150 - $174  34  24% 
    $175 - $200  22  15% 
    over $200  14  10% 
    
  Bundle of Cable and Internet access  
    $55 - $75  10  18% 
    $76 - $100  20  35% 
    $101 - $125    7  12% 
    $150 - $174    5    9% 
    $175 -  $200  15  26% 
   
  Internet Access only  
    $30 - $50    6  24% 
    $51 - $75    7  28% 
    $76 - $100   12  48% 
        
  Cable TV only  
    $70 - $99  18  67% 
    $100 - $110    9  33% 
 
  Landline telephone only   
    $23 - $39    8  27% 
    $40 - $50  22  73% 
 

 Other bundle    
  Internet/Phone 
   $49 - $60    4  31% 
   $65 - $112    9  69%    
      

 
Apartment / Condominium 
 
11. Can you describe the size of your apartment complex?  
  
  Small – 10 Units or less   14  14%    
  Medium – 11 to 50 Units  17  16% 
  Large – More than 50 units  72  70% 
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12. What are your options for buying Internet access? 
 

 Included in my rent and I have no  
 other option    17  16%  
 Included in my rent but I have the  
 option to buy faster speeds  27  26% 
 I can buy directly from one service 
  provider only and that provider is  
  AT&T      2    2% 
  Comcast   10  10% 
  Instaconnect     1    1% 
 I have the option to buy directly from  
 several service providers and I use  
  AT&T      7    7% 
  Comcast   37  36% 
 Don’t have broadband     2    2%   

 
13. What are your options for buying cable TV service? 
 

 Included in my rent and I have no  
 other option    17  16% 
 Included in my rent but I have   
 the option to buy larger package s 25  24% 
 I can buy directly from one service  
 provider only, and that provider is: 
  AT&T      2    2% 
  Comcast   10  10% 
 I have the option to buy directly from  
 several service providers and I use  
  AT&T      6    6% 
  Comcast   39  38% 
  Direct TV     1    1% 
 Don’t know      2    2%  
 Don’t have cable TV     1    1%  

 
14. What are your options for landline telephone service? 

 Included in my rent and I  
 have no other option     5    4%   
 Included in my rent but I have  
 the option to buy larger packages 11  11% 
 I can buy directly from one service 
 provider only, and that provider is: 
  AT&T      1    1% 
  Comcast     4    4% 
 I have the option to buy directly  
 from several service providers and I use  
  AT&T      4    4% 
  Comcast   29  28% 
 Don’t know      1    1%   
 Don’t have landline telephone  48  47%  
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15.  Are you happy with the Internet speeds you have today in your apartment / condo? 
  Yes     67  65% 

 No     36   35% 
   

        If the answer is no, what problems are slow speeds causing you today?    
        Spotty coverage; download speeds are slow; can't stream. 
 
16.  Do you know the Internet download speed you are supposed to be getting?  
 

Don’t Know       95  92% 
20 – 25 Mbps      2    2% 
50 Mbps      2    2% 
100 Mbps      2    2% 
150 Mbps      1    1% 
200+ Mbps            1    1%  
 
Do you know your actual download speed?  

 
Don’t Know       101  98% 
100 Mbps       1    1% 
150 Mbps       1    1% 

 
17.  How much do you pay monthly for any services that are not included in your rent?  
 
  Bundle of cable TV, telephone and Internet access  
    $90 - $100    4  11%   
    $101 - $125    8  21% 
    $126 - $149  13  34% 
    $150 - $174    8  21% 
    $175 - $200    5  13%  
   

Bundle of Cable and Internet access  
    $55 - $75    1    4% 
    $76 - $100  13  57% 
    $101 - $125    9  39%    
 

Internet Access only  
    $  5.99    1  25% 
    $11.00    1  25% 
    $15.00    1  25% 
    $29.99    1  25% 
  

Cable TV only  
    $20   2  50% 
    $35   1  25% 
    $50   1  25% 
 
  Landline telephone only   
    $75 - $100    8  100% 
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Fiber Broadband 
 
18.  Would you be in favor of the City building a fiber optic network that could offer fast Internet access 
with competitive pricing to every home and business in the City?  

 
 Single Family Home / Duplex 
 Yes       178  69%  
    No               41  16% 
 Maybe         4    2% 
 Depends on Cost     20    8%  
 Needs More Information      1  <1% 
 Don’t Know      13    5% 
 
 Apartment / Condominium 
 Yes         91  88%  
    No                 5    5% 
 Maybe         4    4% 
 Depends on Cost       0    0%  
 Needs More Information      1    1% 
 Don’t Know        2    2% 
 
 Total Survey 
 Yes       269  74%  
    No               46  13% 
 Maybe         8    2% 
 Depends on Cost     20    6%  
 Needs More Information      2    1% 
 Don’t Know      15    4% 

 
19. If the City built a high-speed network, what is your preference on how it is operated?  
 

 The City operates    142   39%     
 The City has an operational partner 130  36%    
 No preference      76  21%  
 More information needed      6    2% 
 Don't support it        6    2% 
  

 
20. What might influence you to move your current Internet service to a high-speed network owned by 
the City? (Can choose more than one)  
 

Faster speeds for the same price   222  62%       
Lower price than I pay today  282  78%     

  Same price as today but better service 156  43%       
It matters to me who the new  
provider is        4               1%    
Fiber doesn’t make a difference to me   35              10%     
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21. Do you think you would buy Internet service from a high-speed network owned by the City?   
 
  Single-family Homes and Duplexes 

Yes, definitely       55  21%            
Probably           79        31% 
Maybe         77       30% 
Probably Not          21          8% 
Definitely not           25  10% 

 
  Apartments and Condominiums 

Yes, definitely      33  32%            
Probably          39        38% 
Maybe        28       27% 
Probably Not           3          3% 
Definitely not            0    0% 

 
  Total 

Yes, definitely       88  24%            
Probably         118        33% 
Maybe       105       29% 
Probably Not         24          7% 
Definitely not          25    7% 

 
22.. Which of the most important factor in choosing an Internet Service Provider?  
       Rank from 1 to 4 with 1 being the most important (rank each item) 

 
Price  
 1    207  58% 
 2    113  31% 
 3      28    8% 
 4      12    3% 
 
Speed    
 1      98  27% 
 2    166  46% 
 3      69  19% 
 4      27    8% 
 
Data privacy   
 1      34  10% 
 2      52  14% 
 3    162  45% 
 4     112  31% 

    
Customer service 

    1      25    7% 
    2      28    8% 
    3      99  27% 
    4    208  58% 


